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Second Semester MBA Degree Examffiion, June/July 2019

Research Metl$dbtogy
%,o

Time:3 hrs. fu** 
* *ffiax. Marks:100

Note: 7. Answerazy rouQsffiLe*ions fron C.ffi z.
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I a. what is Business Research? M**r dss_M (03 Marks)Wpffi

of secondary data. ffi.b. Explain advantage and disadv#WB$ of secondary data. ffi(. (07 Marks)

c. Explain descriptive researd&Wflineate two types of desCriptive research with suitable

example. ^de;W a,"d (loMarks)
$hM rryliffittrl

rMqh,r rt*}y2 a. Explain snowball ruffi W i91Y*I.l

b. Explain advantage and di

b. Briefly explain repcg@ffirocess. *, (07 Marks)

c. Develop a qtmffiaire to study the gkumor perception toward colour choice in
automobile i (10 Marks)

(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)

ffis of a reportffi
and Xz with SQcitBervation each the

Xr Xz
Mean a. s' 10 9

SD@ 3 2

Coffi&i$nt of Correlation 0.7s

b. Wlrat are the main coqffifrPrfts of a reportkffi (07 Marks)

Ws& r dqgi*W*w/

W
fl*,@* lSD"@ 13l2l

,,q'%# I Co&$&iEnt of Conelation I 0.zs 
I

Using ttre*Zffist find whet etween the mean value of
the two variables at cr = ffior not.

r*K*
What are features of Sffiiesearch study?

c.*@rwo sets ofvaria
fl-#b

Explain type I andq@ II errors in hypothesis testing.
Briefly explain @ifferent types of attitude measurement scales.
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Qllowing data was noted.

7a.
b.
c.

(10 Marks)

(03 Marks)
(07 Marks)
(10 Marks)
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Over the last decade, recycling of househoH ffiWhas become an extremely important

behaviour across the nations. However, in Asiryppffiries this fluctuates from one country

to another. China is the leader amongst waffi?Ymlagement while India, an equally large

countrv. Still has a long way to go. Though t$&are essentially policy*driven or communitycountry Still has a long way to go. Though t$ffiare essentially poltcy4trlen or commuruty

driven miliatures, there ari a number omU6pai"al and motiv"tmiers to recycling

acting at a individual level. ffi% 
Y 'i*ry"'"-n4" 

a business studies gradu6ffida keen in environmentjsSties, read about this in aRaju a business studies gfaduffiWlffi a l(een m envronmentJssues, reao aDour rrus ur a

special ieport in the rr.*rpup-.r.gffiognized a potentialtusiiiess opportunity it seemed

obriour to nim that there was qf;Slff&d5i a potentially lucat,iffiiness related to some aspect

ofhousehold recycling *W 
o 

^ -.--ffi: . i
All he fraO to io *ffik out some way of apffiting the inconvenience people

associated with recycling:*# w **"
He decided thafuffi-to-door recycling sffiay be a profitable way to get people

to recycle. He believffiat householder would ffivitting t9 p.ay a small .ft:.to. have their

rckly basis, from oufusiddthen home. Raju discussed this idea with a

very receptive, re@ing Raju's views that this was indeed a good

re he develooed ffiiled business ptan" he decided it was necessary

waste collected
few friends,
venture. goxnerpffiefore [e developed ffifrited business plan, he decided it was necessary

to confir4qffihoughts and suspicious*regtrding the consumer's views about recycling. In
lr;Ji to check thaqhi$ialas abiut convenience and recycling, was on the

do this, he decide,5@nduct some reseffiinto attitude towards household

wv #wryIt uYuuIE. zu * rdro* ,q,# d$,;#fu .4rr$$wtOuestion: *k ffiW' d;fo
a. What is the kind of resffitesign would Ypu*a@cate him? '%,I (05 Marks)

b. Identi& your variablesYffi& the population ffi$study. d d (05 Marks)b. Identiff your variabtesffih tne population Sffipdtuay. & d (05 Marks)

c. Can you suggest (ydlternative desi8n?@d$vhy not? 
_ffi 

(10 Marks)
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